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W ORLD \\Tar II has seen women crashing the gates of every major industry in larger and 
larger numbers. They build ships, they operate busses, 
they build and fly airplanes. However, America's 
youngest industry, radio broadcasting, has seen no such 
boom in feminine employment. 
There has been a small, steady increase during the 
last 10 years in the demand for young women with 
training or experience in _radio, b~t this_ has bee_n 
most marked in allied radw fields mcludmg public 
relations positions, advertising promotion and govern-
ment bureaus where knowledge of radio psychology 
and procedure has been of important supplementary 
value. 
Before and during the war, a few broadcasting sta-
tions have employed young women in their news de-
partments for rewrite and scripting; a scant handful 
have hired women announcers during the manpower 
shortage. However, the old radio maxim that audiences 
don't like women's voices still prevails. Opportunities 
for women to do actual air work still remain limited. 
Results from a survey made by members of Iowa 
State's technical journalism staff in 1944 reveal that 
one-third of the radio stations contacted will not em-
ploy women for the 500 additional news writers and 
editors they need for 1945. Two-thirds of these sta-
tions will not employ women to read news over the 
air. Almost the only positions, and they are limited, 
which offer young women an opportunity to broadcast 
are those of women's editor or home economist. 
There are slightly more than 900 broadcasting sta-
tions in the United States. Perhaps less than one-third 
employ full-time women's editors. In addition to train-
ing in some branch of home economics, most of the 
women in this field have had long and fairly extensive 
experience in public relations work or have newspaper 
and magazine work to their credit. They must have 
excellent voices and be accustomed to dealing with the 
public. 
The most optimistic outlook appears in the increas-
ing demands for women who are in positions related 
to radio. The woman with training in radio scripting, 
who understands the nature of radio and audience 
tastes and who has some familiarity with station oper-
ation has the best opportunity, particularly if she is 
trained in some related special field. She may look 
to employment in fields including advertising, depart-
ment store merchandising and promotion where the 
position will probably be with a non-radio firm which 
has relations with radio. 
Students at Iowa State receive a limited orientation 
in the background of radio broadcasting through a 
number of supplementary courses. The Department 
MARCH, 1945 
Richard Hull, pmgram di?·ector for WOI, con-
ducts a course on the problems of broadcastwg 
of Technical Journalism offers courses in radio writing: 
and editing. This spring a new course in problems oE 
broadcasting to home and farm audiences is offere<;L 
The Department of English and Speech offers a bas1c 
course in radio speech which is of value to anyone who 
deals with broadcasting in any capacity. It includes 
the analysis and preparation of homemaker informa-
tion (or the radio audience, analysis of audience prefer-
ences, and interpretation of home economics informa-
tion. The course is designed to help train those who 
intend to enter the radio field as a profession as well 
as those who expect to use the radio occasionally in 
public relations or extension service work. 
Radio Station WOI, cooperating with the Depart-
ment of English and Speech, operates a Radio Work-
shop for students interested in radio dramatics. 
Edward W egener, WOI production manager, 
directs the members of the WOI Workshop 
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